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Warfighter Outreach Functions and Responsibilities: 

• Serves as the customer’s advocate. 

• Provides Army, Joint and interagency acquisition support. 

• Educates and assists new customers on doing business with 

PEO STRI. 

• Performs the Technology and Industry Liaison Office (TILO) 

function. 
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Warfighter Outreach Office (WOO) 



 

• Field Services Representatives (FSRs) 

• Customer Liaison 

• Technical & Industry Liaison Office (TILO) 

• Senior Training Management Advisors (STMAs) 

• Public Web Site (Personally Indentifying Information 

(PII)) 

WOO Areas of Responsibility 
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DOING BUSINESS WITH PEO STRI 

• The first option is to visit the PEO STRI website: www.peostri.army.mil 

Once there, you will find information about PEO STRI, its organization, Desk Side Reference Guide, 

information about business opportunities and more.  

• The second option is to call the PEO STRI Customer Service number: (407) 384-3773 (DSN 970) 

You will be prompted to leave your contact information. Once the information is received, a member of 

the Customer Support Group will review it and forward your request to the appropriate project manager 

for action.. 

• Alternatively, we encourage DoD and other Government entities to request assistance from PEO STRI 

through the WOO by emailing us at:  customerliaison@peostri.army.mil 

 

 

• Addresses inquiries from Customers, typically DoD and 

other Government organizations, regarding STRI products 

and services. 

• Provides assistance to Customers desiring to procure 

products and services through PEO STRI. 

WOO AoR – Customer Liaison Office 

5 



 

The TILO function provides an interface with PEO STRI’s 

Industry partners:  

• expands PEO STRI’s awareness of existing and emerging 

industry capabilities the PMs may use to enhance their support in 

meeting Warfighter requirements.  

• assists our industry partners in doing business with PEO 

STRI. 

• encourages Industry to submit requests 

– to provide capability briefings;  

– for command group meetings; and  

– for technology ideas to the TILO office. 

Note: Small businesses should coordinate with the OSBP prior to contacting or submitting 

requests through the TILO. 

 

WOO AoR – Tech and Industry Liaison Office 
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• WOO assigns an STMA to each command, organization or 

agency with a potential for a training or testing requirement.  

• The STMA educates each on: 

– the capabilities of PEO STRI,  

– assists in the triage of their requirements,  

– identifies potential solutions and support, and  

– connects them with the PEO STRI Project Manager (PM) best capable 

of satisfying their needs.  

• The STMA remains a part of the customer/PEO STRI team 

until the PM achieves a satisfactory outcome solving the 

training or testing challenge. 

WOO Aor – Sr Trg Mgt Advisors (STMAs) 
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• Identify Opportunity  

• System PM contacts PEO STRI with new System TADSS requirement 

• PEO STRI schedules Opportunity Process Board to provide an estimate of 

resources required and obtains System PM’s concurrence. 

• System PM executes MIPR to PEO STRI providing funds for development of the 

System TADSS Support Strategy 

• Assist in Concept Formulation 

• PEO STRI PM produces a System TADSS Support Strategy document for input 

to the System PM’s Acquisition Strategy  

• Project Execution 

• System PEO MDA, or MDA designee, makes System TADSS Acquisition 

decision  

• System PM executes the Program/Project Level Agreement (PLA) in 

collaboration with the PEO STRI PM 

• System PM executes MIPR and PEO STRI PM executes project IAW the PLA 

WOO AoR – STMAs How We Do It 
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WOO – Personally Identifying Info (PII) 

6–7. Army Web sites and services  

c. Army Public Web Site Management. 

(4) Web site reviews. …In addition, Army organizations using the Internet will not post the following types of information on 

Army’s publicly accessible Web sites: 

 i. Lists of names and other personally identifying information of personnel assigned within a particular component, 

unit, organization, or office in the DA. Discretionary release of names and duty information of personnel who frequently 

interact with the public by nature of their positions and duties-such as general officers and senior executives, PAOs, or other 

personnel designated as official command spokespersons-is permitted. In addition, command Web sites may publish the 

name, rank, and duty station of military personnel in photo captions and news stories. Point of contact information on 

posted memoranda is also excluded from this restriction.  

DA Pam 25-1-1, Para 8.2.f. 

f. Public Web site content. Web masters/maintainers should provide the following content in each Army public Web site: 

(1) A link to a page entitled “Contact Us” or “Contact (Organization Name)” from the home page and every major point of 

entry. Contact information will be generic and will include— 

(a) Organization’s street address, including addresses for any regional or local offices. 

(b) Office phone number(s), including numbers for any regional or local offices. 

(c) Means to communicate by electronic mail (for example, organizational e-mail address or Web-based contact form 

(for example xxxwebmaster@us.army.mil)). 

(d) The organization’s policy and procedures for responding to e-mail inquiries, including whether the organization will 

answer inquiries and the expected response time. 

(e) Contact information, as required by information quality guidelines. 

(f) Contact information (office names/titles/phone numbers) for small businesses as required by the Paperwork Reduction 

Act. 

(g) Means to requests information through FOIA.  Make FOIA information requests by emailing 

FOIA@rmda.belvoir.army.mil 
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WOO – Personally Identifying Info (PII) 
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WOO – Personally Identifying Info (PII) 
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A click on the 
icon takes you 
to the “Who 
We Are” tab 

and the 
organization 
within that 

tab; e.g., click 
on the ConSim 
tab and you go 
to the ConSim 

web page. 



WOO – Personally Identifying Info (PII) 
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Links to the PM home page. 

WOO – Personally Identifying Info (PII) 
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WOO – Personally Identifying Info (PII) 
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WOO – Personally Identifying Info (PII) 
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WOO – Personally Identifying Info (PII) 
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WOO – Personally Identifying Info (PII) 
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Links to PdM 
and APM sub-

web sites.  Sub-
organization 
Charts and all 

PII are deleted. 

Generic contact 
information. 

Click here takes 
you to an email 

“TO” blank. 

Returns User to 
the PEO STRI 

Main 
Organization 

Chart. 

WOO – Personally Identifying Info (PII) 
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Each of these will link from 
the Products & Services 

tab to here and vice versa. 

WOO – Personally Identifying Info (PII) 
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WOO – Army TSIS Rules of Engagement 

 STRI will: 

 Post briefings to the STRI Public Web Site (PWS) NLT COB Friday, 15 June 2012. 

 Remove PII from all posted charts & replace same with generic contact information.   

 If you need specific POC information, copy it during the presentation. 

 If the presenter(s) move too quickly through their slides, help us slow them down. 

 Update program slides at I/ITSEC 2012. 

 

 Questions & Answers at the end of the day: 

 Questions should be posed on note cards and submitted to collection points/staff. 

 Briefers cannot respond verbally to questions on programs that are in an ongoing 

competition.  In those cases, written questions can be taken and responses posted to the 

web. 

 Some questions require staffing prior to providing an answer.  STRI will post these and 

the questions answered at the “end of day” session on the STRI PWS in approximately 

two weeks, sooner if possible. 
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WOO – Army TSIS Rules of Engagementy g g

Title HerePM TRADETitle Here
Description/Summary of Program Requirements
• Top level summary that provides an overall description of the anticipated program - should include 
identification of end user/organizationg
• Top level summary of requirements (include if entails analysis, courseware, maintenance trainer, crew 
trainer, mission trainer, etc
• Data may be continued on follow-on chart if needed

dd• use of existing/planned ID/IQ contract b i d l l d 2nd Qtr FY 
10

Contract
Award

2nd Qtr FY 
10

RFP 
Release

• use of existing/planned ID/IQ contract 
vehicle
• full and open vs. small business set 
aside
• single award vs. multiple awards
• acquisition by weapon system prime (if 
applicable)

• base period plus any planned 
options

• total funding for procurement 
(RDT&E, production, O&M, etc.) as 
well as funding for any options 
anticipated
• approximations are desired if 
actual budget values are not yet

• identify current contract vehicle 
and who is the incumbent
• identify OEM, if applicable.

Name:  PM TRADE

Organization:

Phone: (407) 384-5201

E il TRADE@ t i il

383

actual budget values are not yet 
known
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Email:  TRADE@peostri.army.mil



Customer Support Group (CSG)  

Mailing Address:   PEO STRI/ATTN: SFAE-STRI-CS  

 12350 Research Parkway  

 Orlando, Florida 32826-3276  

Telephone/FAX  (407) 384-3773 (O)//(407) 208-5060 (FAX)  

E-Mail Address  CSG@peostri.army.mil 

 

Customer Liaison 

Telephone (407) 384-3773 

Email Address customerliaison@peostri.army.mil 

Technical & Industrial Liaison Office (TILO) 

Mailing Address:   PEO STRI/ATTN: SFAE-STRI-CS (TILO)  

 12350 Research Parkway  

 Orlando, Florida 32826-3276  

Telephone/FAX  (407) 384-3773 (O)//(407) 208-5060 (FAX)  

E-Mail Address  STRITILO@peostri.army.mil 

Web Address www.peostri.army.mil/ABOUTUS/TILO.jsp 

 

 

WOO – Key Contact Information 
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Every Soldier who deploys into a theater  

of operations trains to standard  

on products provided by PEO STRI 

Putting the power of simulation into the hands of the Warfighter. 

PEO STRI Motto 

Trained and Ready 
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